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campaign activism. In Indonesia, where internet penetration reached 79.5% in 2024,
. . social media has become a strategic platform for environmental advocacy.
soclalimedia This study examines the online climate change campaigns of Extinction
digital activism Rebellion Indonesia and Fridays for Future Indonesia on Instagram, the
climate change primary platform for their digital activism. Employing a descriptive
qualitative approach, data were collected through in-depth interviews
with five key informants from both organizations and qualitative content
analysis of their Instagram posts published between February and
September 2024. The findings reveal that the two organizations adopt
distinct yet complementary campaign strategies. Extinction Rebellion
Indonesia reinforces the climate emergency narrative through the
integrated use of images, videos, text, and strategic hashtags. In contrast,
Fridays for Future Indonesia employs a more accessible approach by
presenting climate issues through simple, engaging, youth-oriented
content, including memes, trending topics, and personalized messages.
The study concludes that digital platforms enable climate movements
to construct collective narratives, amplify climate crisis discourse,

strengthen collective identities, and foster broader public engagement.
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Introduction

Climate change has become the greatest
ecological challenge faced by humanity in the
21st century. Indonesia, as an archipelagic
nation with more than 17,000 islands and
a coastline stretching 99,093 kilometers, is
facing serious threats from the impacts of
climate change (Auliani, 2013; Yani, 2024).
According to the INFORM Risk Index 2023,
Indonesia ranks in the top third of countries
most at risk of climate disasters (ranked 48th
out of 191) (Leiserowid et al., 2023). These
hydrometeorological  disasters  include
extreme weather, flooding, landslides, sea
level rise, and drought (Kurniadi et al., 2024;
Zikra et al., 2015). Such disasters inevitably
lead to economic losses, declining quality of
life, and disruptions to food security (Ayu,
2024; Najmah Shareeff et al., 2024; Sihombing
et al., 2023). Amidst the urgency of the climate
crisis and all its risks, limitations from both
government and corporations in reducing
emissions and undertaking ecological
restoration efforts persist to this day.

In facing these challenges, the presence
of environmental movements becomes
crucial as a manifestation of civil society
taking an active role in addressing the
climate crisis. Environmental movements
play a significant role not only in raising
public awareness and influencing policy,
but also in pressuring stakeholders (Delina
et al.,, 2014; Khan, 2014). In Indonesia, the
climate movement has grown substantially,
particularly in the era of digitalization. These
climate movements leverage the potential of
the internet, especially social media for the
dissemination of ideas, building discourse,
recruitment, and mass mobilization. Social
media platforms are capable of transforming
political engagement by offering agency
through the ability to voice political views
(Boulianne et al., 2020). Indonesia recorded
an internet penetration rate of 79.5% in 2024
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(Santoso, 2024). In this context, social media
holds strategic potential as an arena for
climate movements.

In line with the development of
Information and Communication
Technology, the use of social media in
social movements has become a subject of
study in recent years. Several studies have
highlighted the potential of social media
in advancing movements. Social media is
considered significant in the dissemination
of issues, resource mobilization, and
discourse formation (Edingo, 2021; Mundt
et al., 2018). Nevertheless, Lim found that
although the participatory culture of social
media can be leveraged for civil engagement
and political mobilization, its capacity to
mobilize complex political issues remains
limited (Lim, 2013). Based on these findings,
it can be argued that the effectiveness of
social media in social movements cannot
be generalized. The tension between the
potential and limitations of social media in
social movements makes it an intriguing
subject for deeper exploration, particularly
within the context of the climate movement
as examined in this study.

Extinction Rebellion Indonesia and
Fridays for Future Indonesia represent two
important entities within Indonesia's climate
movement. Both conduct progressive climate
activism and similarly harness the potential
of social media as a vehicle for movement.
Affiliated with global networks, both
Extinction Rebellion Indonesia and Fridays
for Future Indonesia have been actively
building climate crisis discourse in Indonesia
over recent years. Employing nonviolent
action, Extinction Rebellion Indonesia seeks
to disseminate the idea of climate emergency
and demand systemic change from the
government. Meanwhile, Fridays for Future
Indonesia serves as a youth movement
against the climate crisis, with one of its



central goals being the realization of climate
education.

Against this empirical backdrop, this
study aims to identify the forms of online
campaigning on climate change issues carried
out by Extinction Rebellion Indonesia and
Fridays for Future Indonesia, and to explore
the strategies both organizations employ in
campaigning for climate change through
social media. This study places particular
emphasis on the campaigning aspect, given
that considerable limitations persist in efforts
to address climate change (Arif, 2024). The
production of knowledge on climate change
has also been restricted, whether directly by
the government, educational institutions,
or mainstream mass media (Rochimah et
al., 2023; Tang, 2024). This makes social
media a new source of hope, positioning non-
state actors in the production of alternative
knowledge and discourse on climate change,
while also directing collective action toward
environmental preservation.

Method
This study employed a descriptive
qualitative  approach.  Through this

approach, the researchers focused on the

Table 1: List of Informants
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collection and analysis of descriptive data to
understand the phenomenon in detail and
depth, particularly with regard to the forms,
strategies, and challenges of the climate
movement in campaigning for climate
change through social media. The study
focused specifically on campaigns conducted
via Instagram, as both organizations’
movements were predominantly carried
out through Instagram compared to other
social media platforms. The research was
conducted from February to September 2024.
Data were divided into primary and
secondary data. Primary data were obtained
through in-depth interviews with informants
and from various Instagram posts of the
research subjects. Secondary data consisted
of news articles from mass media and
research reports on the climate movement
in Indonesia. Data analysis was conducted
using qualitative content analysis, in which
the researchers systematically examined and
interpreted the visual, textual, and hashtag
elements of online campaign posts from
both organizations’” Instagram accounts.
This process involved coding recurring
themes, identifying patterns of narrative
construction, and comparing campaign
strategies across the two organizations.

No. Name Gender Role

1. WR Male National Coordinator of Extinction Rebellion Indonesia; previously a
member of the Extinction Rebellion Indonesia social media working
group.

2. DM Male Activist of Extinction Rebellion Indonesia.

3. DF Male National Coordinator of Fridays for Future, 2022-2023.

4. RA Male Activist of Fridays for Future Indonesia.

5. LL Female  Activist and frequent contributor to Fridays for Future Indonesia's social

media campaigns.

Source: Processed by researchers (2024)
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Interview data were analyzed thematically
to complement and triangulate findings
from the content analysis.

A total of five informants participated in
this study, drawn from Extinction Rebellion
Indonesia and Fridays for Future Indonesia.
The list of informants is presented in Table 1.

Results and Discussion

Results and  Discussion include
systematic presentation of the research
findings and its relations with other previous
researches. Results and Discussion may have
subheadings. Results and Discussion include
systematic presentation of the research
findings and its relations with other previous
researches. Results and Discussion may have
subheadings. Results and Discussion may
have subheadings.

Amplification of the climate emergency
narrative in Extinction Rebellion
Indonesia’s online campaigns

Based on social media research supported
by interview data, it was found that both
Extinction Rebellion Indonesia and Fridays
for Future Indonesia employ several forms
of climate change campaigns. Across various
social media platforms, both organizations
use multiple platforms, including X (formerly
Twitter), TikTok, Instagram, and Facebook.
Nevertheless, both predominantly conduct
their online campaigns through Instagram.
Their Instagram campaigns involve the
uploading of images, photographs, text, and
videos, utilizing both Instagram Stories and
the Instagram feed. The types of campaigns
conducted include hashtag activism,
educational content, and online petitions.

Extinction Rebellion Indonesia
consistently engages in  hashtag-
based activism. Among the various

hashtags used in their campaigns, the
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most dominant include #Daruratlklim
(#ClimateEmergency), #ClimateActionNow,
#MenolakPunah (#RefusingExtinction), and
#systemchangenotclimatechange. Within the
campaign framework, these hashtags
function to construct a coherent collective
narrative about the climate crisis and its
solutions. Each hashtag represents a
different element of the campaign narrative
such as the urgency of climate action
(#ClimateActionNow), movement identity
(#MenolakPunah), and structural critique
while reflecting one of the movement's
proposed solutions
(#systemchangenotclimatechange). Through
hashtag activism, Extinction Rebellion seeks
to amplify its view of the urgency of the
climate crisis, which demands immediate
action, not merely through individual
solutions, but through systemic change. The
importance of hashtags in the campaign is
also affirmed by WR, as follows:

"One of the strategies which I forgot to mention
involves the use of hashtags and visualizing
foreign or English language phrases. Things like
"The earth is getting hotter’, "We are at boiling
point,” 'Climate emergency,” and so forth.”
(Interview with WR, December 2024).

The various forms of online campaigns
conducted by  Extinction  Rebellion
Indonesia through Instagram, ranging
from hashtag activism to posts in the form
of images, photographs, videos, and text
demonstrate a strong narrative coherence,
all converging toward the movement's
three core goals: Tell The Truth (declaring
a climate emergency), Act Now (taking
action immediately), and Go Beyond Politics
(transcending conventional politics). This
coherence manifests through the repetition
of the movement's symbol, the hourglass
representing time running out, the consistent
use of hashtags such as #Daruratlklim,
#ClimateActionNow, #MenolakPunah,



and #systemchangenotclimatechange, as
well as textual narratives that persistently
emphasize systemic failure in responding to
the climate crisis.

All forms of campaigns, like calls to action,
stories from victims of the climate crisis,
critiques of government policy, and reporting
of ecological damage are consistently framed
within the same narrative: "We are facing
the threat of extinction, the government is
not acting swiftly or decisively enough, and
immediate collective action is required.”

It can be said that Extinction Rebellion
Indonesia follows a consistent pattern in
campaigning for climate change in Indonesia,
which is amplifying the climate emergency
narrative. This narrative is reinforced through
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various features available on Instagram,
such as the mention, repost, and hashtag
functions, which distribute the narrative
to a broader reach. This type of narrative
strategy aligns with Polletta's thinking,
which emphasizes that coherent narratives
told repeatedly are key to building collective
identity and mobilizing mass participation
in social movements (Polletta & Jasper,
2001). In its climate emergency narrative,
Extinction Rebellion also emphasizes the
message that the climate crisis is a form of
environmental injustice. This narrative is
further represented through the hashtag
#ClimateJustice. In many Instagram posts,
Extinction Rebellion Indonesia loudly
declares that in ecological matters, resource
exploitation benefits only a few, while its

Figure 1. Extinction Rebellion Indonesia's online campaign in which hashtags reinforce and

represent the movement's narrative

< Posts

extinctionrebellion.id

e extinctionrebellion.id and 2 others
Jar 12 4

rpunahan di kalimantan Barat
G.SAMPAH KOTAALAM

Source: Extinction Rebellion Indonesia’s Instagram Account

3@ Liked by xr.pontianak and others

extinctionrebellion.id Kalimantan di masa lalu kerap
digambarkan sebagai pulau yang ditumbuhi hutan
hujan tropis lebat dan dihuni aneka ragam hayati. Di
pulau ini pula, jejak hunian Homo sapiens paling awal di
Nusantara ditemukan. Selama ribuan tahun, orang-
orang Kalimantan hidup bersimbiosis dengan alam.

Namun, rimba belantara itu mengalami perubahan
dramatis hanya dalam setengah abad terakhir. Dimulai
oleh penebangan hutan untuk memenuhi kebutuhan
pasar ekspor, pengeringan lahan-lahan gambut, hingga
alih fungsi lahan untuk perkebunan sawit dan
penambangan, bentang alam di pulau ini mengalami

kerusakan yang nyaris tanpa bisa dipulihkan kembali.

Ekstraksi yang melebihi daya dukung alam itu telah
mendatangkan bencana lingkungan. Selain kebakaran
hutan dan kabut asap yang mendera hampir setiap
tahun, banjir besar kini melanda Kalimantan. Maka tak
berlebihan jika kami menyebut Kalimantan menuju
kepunahannya.
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impacts are felt by all. This message is also
confirmed through the following interview
excerpt:

"When the economy is used to continuously
accumulate, accumulate wealth by, and related
to, a handful of people, it causes many other
humans to become wvictims. So it is often
explained there that this problem has claimed
many victims globally, occurring across various
countries, nationally in various places. And then
who are those who produce enormous emissions?
Corporations, fossil energy companies, which is
oil, coal, and gas.” (Interview with DM, August
2024).

Figures 1 presents examples of Extinction
Rebellion Indonesia's online campaigns
illustrating the coherence between images,
text, and hashtags that mutually reinforce
the narratives of climate crisis and climate
justice.

The narrative coherence with hashtag
activism demonstrates that in the digital
era, the work of activism can effectively
operate within networks. Networks and
narratives occupy important positions, and
both are constructed both digitally and
physically (Jackson et al., 2020). In every
era, communication technology serves as an
important means for counterpublic groups
to maintain their existence, form identities,
and develop alternative political movements
(Jackson et al., 2020). Furthermore,
hashtags also represent a progressive effort,
particularly for ordinary people who lack
access to power in creating compelling
and unignorable narratives (Jackson et al.,
2020). The archival nature of digital media
supports this, as online campaigns and their
associated hashtags can remain accessible for
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extended periods of time, unless subject to
technical issues such as takedown, hacking,
or deliberate deletion by the account owner.

Make it critical but entertaining: The
soft approach of Fridays for Future
Indonesia’s online campaigns

In contrast to the prominent role of
hashtag activism in supporting the narrative
advanced by Extinction Rebellion Indonesia,
the use of hashtags by Fridays for Future

Figure 2. An example of an online campaign
and hashtag usage by Fridays for Future
Indonesia

Posts
fridaysforfuture.idn

Indonesia Negara Ke-2 di Dunia
dengan Deforestasi Terparah?
Aku Gapapa? @

Liked by and others

fridaysforfuture.idn Aksi deforestasi sudah dianggap
haram. Oleh karena itu, mulai sekarang kita harus
bersama-sama menjaga hutan Indonesia sebaik
mungkin agar krisis iklim gak semakin parah!

Selamat Hari Hutan Sedunia!

Source: Fridays for Future Indonesia’s Instagram
Account



Indonesia reveals limitations in reinforcing
the campaign narrative being constructed.
Throughout 2024, the hashtags used in each
Fridays for Future Indonesia post remained
descriptive of specific topics or momentums,
rather than building coherent messaging
strength or constructing a strategic narrative.

Among the hashtags that appeared
were #Krisislklim (#ClimateEmergency),
#EarthDay, #HariHutanSedunia

(#WorldForestDay), and #perubahaniklim
(#climatechange). Indeed, some campaign
posts contained no hashtags relevant to the
themes of climate change or climate crisis
whatsoever. Figure 2 presents examples of
campaigns and hashtag usage by Fridays for
Future Indonesia.

In Fridays for Future Indonesia, because
the target audience is students; the movement
also employs memes as a form of climate
change campaigning. This is consistent with
what one informant from Fridays for Future
noted:

"Sometimes we create content in the form of
memes, we package it with humorous elements.”
(Interview with RI, August 2024).

Memes as a means of conveying
messages in a social movement are not
merely entertaining images, but they serve
as a potent vehicle for communicating
political perspectives and have the capacity
to simplify the complexity of issues. Memes
offer a simple and effective way to package
a message for a target culture (Beskow et
al., 2020). In contemporary digital culture,
memes function not only as entertainment
but also as participatory artifacts through
which users engage in social commentary,
ideological alignment, and identity formation
(Suryaningsih, 2025). Their virality, brevity,
and visual appeal make them ideal media
for conveying political messages, often
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Figure 3. Memes in the Fridays for Future
Indonesia Campaign

Posts

frndaysforfuture.idn

Tips Cepet Kaya %

Eksploitasi
Alam dan
Manusia

Eksploitasi
Alam

Eksploitasi
Manusia

QoY

) Liked by and others
fridaysforfuture.idn St rang ditetapkan
sebagai tersangka ka si timah yang merugikan
negara hingga 271T! Kok bisa sih, ya?
lernyata, ada beberapa "tips" cepet kaya yang mereka
terapkan Q

Source: Fridays for Future Indonesia’s Instagram
Account

encoding complex ideological positions into
formats that are accessible, replicable, and
emotionally resonant (Suryaningsih, 2025).
As such, various political actors use memes
to communicate political messages, shift
beliefs, and even influence societal norms
(Beskow et al., 2020).
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Figure 4. Fridays for Future Indonesia's Online Campaign on Individual Solutions

Posts

fndaysforfuture.idr

We know that you're studying, maybe working,

maybe have a family, you socialise and have many,
many commitments. Being green probably isn't high
on your priority list. But, it should be!

“—“

Swipe left untuk baca tips jadi maba yang
eco-friendly di kampus (gak ngabisin uang kok!)

00" idn o @ gmas com

r-)
QD
) Liked by
fridaysforfuture.idn Tahun ajaran baru perkuliahan
sebentar | akan dimulai! Sebagai maba, menjadi

eco-frie ak cuma membantum urangi jejak
karbon, t jugs nghemat dompetmu &

ind others

lakukan oleh
endly di

Simak beberapa cara mudah yang dapat
gai maba untuk menjad| eco-f

kampus!

Source: Fridays for Future Indonesia’s Instagram Account

The meme above serves as an example
of how social movements leverage digital
visual culture to reduce the complexity of
discussing intricate issues and to create
entry points for audiences unfamiliar
with complex topics, such as corruption
or the exploitation of natural resources.
This simplification aligns with Fridays for
Future's target audience of students and
young people. Through a format that is easily

Posts

ndaysforfuture

Sebuah studi oleh McGrath (2012) menemukan
bahwa belanja pakaion udah jadi kayak norma
sosial, tapi apa untungnya kalou terus-terusan
belanja tanpa pikir panjang? Efeknya, limbah tekstil
terus numpuk dan nambah beban bagi lingkungan

| o

706B kg
f GHG
e 185
POLFESTER WL WD POomES
PRCDRCTION FOR PLANTS e
SENTLES N 200 N

Kamu juga masih bisa bersinar saat lebaran nanti
tanpa harus ningkatin tingkat konsumerisme, Iho!
Gimana caranya? Swipe left!

© @ erooromaweian () poservarsumatgman com °

QoY W

) Liked by and others
fridaysforfuture.idn Konsumen me mban tanggung

J yang besar untuk mencegah peningkatan limbah

tekstil saat menjelang Idulfitri

Yuk jadi konsumen yang lebih mindful!

shareable, memes have the potential to build
awareness by critiquing systems without
appearing condescending or resorting to
overly technocratic or elitist language. The
use of memes as an instrument of movement
also illustrates how contemporary digital
activism no longer relies solely on formal
rhetoric, but on the capacity to translate the
complexity of issues into simple, engaging,



and resonant visual narratives without
losing the essence of critique.

Across the various forms of online
campaigns conducted through Instagram,
Fridays for Future employs a softer, more
lightly packaged approach to presenting
climate change issues and persuading
audiences to develop awareness and take
action in addressing climate change. This
approach deliberately refrains from harshly
criticizing the government, tending instead
toward calls for environmental stewardship.
The solutions emphasized are reformist in
nature, such as initiating climate education.
The solutions promoted also tend to differ
from those of Extinction Rebellion Indonesia,
which are more structural and systemic.
In some of Fridays for Future Indonesia's
campaign content, individual level solutions
are also promoted, such as adopting a plant-
based diet, reducing consumption, and
using digital note-taking instead of physical
notebooks. Figure 4 presents examples
of Fridays for Future Indonesia's online
campaigns on individual solutions.

This soft campaign approach is adopted
based on deliberate strategic considerations,
as explained by informants from Fridays for
Future:

"The campaigns we conduct are also softer, that
is itself a strategy. Because the audience we are
trying to reach is young people, who naturally
tend to prefer things that are fun and engaging.
Similarly, when we try to intervene with the
government, such as through the climate education
petition. We also try to package it attractively, by
creating memes. So, a lot of our content back
then, our digital campaigns, involved making
funny posts to keep the audience engaged and
prevent things from becoming monotonous.”
(Interview with RI, August 2024).
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"Perhaps the reason the content is milder, not too
directly pointing fingers at the government, is
because we are also going to engage in advocacy
with the government.” (Interview with DF,
August 2024).

What Fridays for Future Indonesia
does in campaigning for climate change
is certainly distinct from what Extinction
Rebellion Indonesia does. Consistent with the
character of campaigns promoted by Fridays
for Future Indonesia, that is, content that is
simple and engaging yet remains critical.
Fridays for Future Indonesia also highlights
several other strategies in campaigning for
climate change, namely following trends
and personalizing content. These efforts are
made so that audiences feel an emotional
connection to the issue being campaigned
and can more easily understand climate
change because it is framed as relevant to
ongoing public conversations. This is in line
with the statements of several informants:

"So, create content or advocacy media or
campaigns that are truly relatable to the
conditions or daily lives of Indonesian society.
Content personalization is the first key.”
(Interview with DF, August 2024).

"People can send their stories to our email, and
we will then upload them to Instagram, like
sharing their story. And we include their photo.”
(Interview with LL, September 2024).

"When creating content, we do follow trends. We
keep up with what is trending. Fortunately, some
of our content writers are creative in figuring
out how to bridge the content so that it can be
accepted by society and young people. So yes,
we follow trends.” (Interview with RI, August
2024).
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Figure 5. Extinction Rebellion Indonesia's
campaign in collaboration with another
environmental organization

In this photo

bersihkanindonesia

extinctionrebellion.id

o

Following

jedaiklim

Following

Source: Extinction Rebellion Indonesia’s Instagram
Account

"We also need to know what issues are currently
trending, because most social media audiences
tend to follow whatever is popular at the moment.
So, we follow those trends. Greenpeace does the
same thing. We look at what is trending, what
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is hyped in Indonesia, and then try to steer it
toward environmental content.” (Interview with
DF, August 2024).

Based on the foregoing explanation, it
can be understood that Fridays for Future
Indonesia implements an audience-adaptive
online campaign approach in campaigning
for climate change. Through simplification
of issues, personalization of content, and
following trends prevalent in society, the
organization seeks to bridge the evident gap
between the multidimensional complexity of
environmental issues and the daily lives of
Indonesian people, particularly among the
younger generation.

Mutual tagging, mentioning,
and reposting: Online campaign
collaboration through Instagram
features

Collaboration among environmental
organizations is one of the key strategies
employed to broaden the reach of online
campaigns, both by Extinction Rebellion
Indonesia and Fridays for Future Indonesia.
Through networks and partnerships with
organizations that share similar visions, the
climate movement can leverage the follower
bases of others, whether larger in scale or
more diverse in composition. On the digital
infrastructure side, social media, in this
case Instagram, enables users to mention
other users and repost content from other
accounts, thereby expanding the reach of
audiences who see and read climate change
campaigns through the replication of posts
across multiple accounts. This collaboration
is realized through various means, including
reposting, the use of shared hashtags,
coordinated calls to action, and mutual
mentions or tagging in Instagram posts. This
is consistent with statements from several
informants:
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Figure 6. Collaborative action by Extinction Rebellion Indonesia with various organizations

Posts

extinctionrebellic d

extinctionrebellion.id and 2 others

o

Surat terbuka untuk para calon Presiden dan calon Wakil Presiden
RI 2024 dapat diunduh di: bitly/PowerUpSuratTerbuka
untuk kertas kebijakan dapat diunduh di: bitly/PowerUplDPolbrief

Anggota Aliansi Power Up Indonesia

W@ O S L=
oo - @ @7

@i Loar
BNCOO 4 O am
- = EAER e @) & )
WALH WALHI £ - L )

Woerti T wq ﬁ

LKiS

Qr1a7a Q3a ) 198

Liked b and others
extinctionrebellion.id Hari ini (18/1)
melakukan aksi dan upava audiesi di r

pemenangan para calon presiden dan wak

Source: Extinction Rebellion Indonesia’s Instagram Account

"For example, collaborating with Walhi, Jatam,
Wali Nasional, fellow environmental NGOs, and
alternative media. At the national level, there is
also XR Indonesia, Greenpeace, Walhi, frequent
collaborators as well as Bangsa Mardika,
Mahasiswa Bergerak, Gejayan Memanggil, and
others. These contribute to expanding the reach
of existing coverage.” (Interview with WR,
December 2024).

< pOStS

&

extinct rebellion.id
extnnctlonrebelllon id and 4 others

smber 19, 2024

We want you

to N i\)

Ini adalah aj terbuka ikut meramaikan
ol aate Sirice

27.09.?024

nd others

h kamu untuk
ara. Jadi jangan ragu
| Kita bersama. Kamu bisa pakai

mdoglobaljustlce GCS b
L nyak metode
GEIEINELS

"We also frequently conduct collaborative content
posts with other organizations.” (Interview with
DF, August 2022).

“In terms of social media, I am very grateful
that Instagram uses the collaborator feature and
also supports clickbait. When we post, there is
a search function, a key, so that our content is
discoverable. Those two things are what make
content from XR spread quickly. That is why XR

141



Ayu Kartika, Mondry, Arkhan Naufal, Romi Arifin

Figure 7. Collaboration in spreading an
e-petition on the Fridays for Future Indonesia
Instagram account

< Posts

fridaysforfuture.idn

£9% fridaysforfuture.idn and 3 others
' April 19, 2024

Yuk, dukung Raafi untuk selamatkan
karst di Gunungkidul dengan
tandatangan petisinya di:

change.org/TolakResortRaffiAhmad

Karena
SUARA KITA

PENTING

ot
€Y

a® (CoMMENTgm) ] 'SHARE &9

Qos70o Qa1 Q) Y 2242 N

»® Liked by rio.anandaa and others

wespeakuporg Aa Raffi kasian Aa Raffi... Kasihan
ekosistem karst di Gunungkidul yang diakui UNESCO

hisa riisak karena mai diiadiin resort sama

Source: Fridays for Future Indonesia’s Instagram
Account

Indonesia also serves as the primary collaborator
hub at the local level, so that local issues can be
absorbed into a shared issue at XR Indonesia.
And XR Global uses the same approach. So if
we want our voices from a region to be heard, we
create content together, collaborating with XR

Global, XR London, and so on, which expands
the reach of the issue.” (Interview with WR,
December 2024).

In addition to collaborating on Instagram
posts, both Extinction Rebellion Indonesia
and Fridays for Future Indonesia engage
in networking with a wide range of actors
in conducting e-petitions. A study by
Della Porta, Andretta, Mosca, and Reiter
(2006) on global justice activists found that
digital signature campaigns are the most
frequently used type of action (Doruk,
2021). Signature campaigns in many
countries serve as a means for citizens to
express their views on issues of concern to
them (Doruk, 2021). The petition initiated by
Fridays for Future Indonesia under the
banner of #ClimateEducationNow has
gathered more than 20,000 signatures.
According to informant RI, this petition
represents a form of collaboration with the
climate education coalition, receiving support
from various movements and communities
across Indonesia. Addressed to the Ministry
of Education, Culture, Research, and
Technology, it serves as a recommendation to
integrate Climate Education into Indonesia's
educational curriculum. In 2024, Fridays
for Future Indonesia, together with several
other communities such as Climate Rangers
Jogja and We Speak Up, circulated a petition
opposing the construction of a resort in the
Karst area of Gunungkidul. Meanwhile,
Extinction Rebellion Indonesia promoted
a petition entitled Darurat Iklim (Climate
Emergency), initiated by the Stop Bencana
coalition in 2022. Figure 7 presents the
petition as shared on the Fridays for Future
Indonesia account.

Collaboration through social media as
digital infrastructure serves as an effort to
amplify the climate crisis issue and expand
the reach of audiences through the features



provided by social media platforms. This is
consistent with the view of Mundt et al., who
argue that social media platforms provide
opportunities for activist groups to expand
the impact of their movements by facilitating
the creation of collective meaning and
supporting networks, as well as broadening
movements, particularly by enabling
groups to form coalitions and to amplify
and disseminate non-dominant discourses
(Mundt et al., 2018). Nevertheless, the impact
of online campaigns through digital activism
practices carried out by Extinction Rebellion
Indonesia and Fridays for Future Indonesia
still requires further research.

Conclusion

Based on the analysis of online campaigns
conducted by Extinction Rebellion Indonesia
and Fridays for Future Indonesia, several
key points can be drawn. First, there is a
fundamental difference in the campaigns
carried out by the two organizations.
Extinction Rebellion Indonesia strategically
strengthens its campaigns through narrative
coherence, supported by the integration of
photographs and images, videos, text, and
consistently applied hashtags. Extinction
Rebellion Indonesia consistently promotes
the climate emergency narrative and
emphasizes the need for systemic and
structural change as a solution to the climate
crisis. Fridays for Future Indonesia, by
contrast, adopts a soft approach to
campaigning on climate change through
content that is simple and engaging, yet
remains critical and does not lose its
essential message. This approach is achieved
in part through the use of memes.

Second, both Extinction Rebellion
Indonesia and Fridays for Future Indonesia
optimally utilize Instagram's features
to extend the reach of their campaigns,
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including networking with organizations
that share similar visions. This is achieved
by leveraging supportive features such
as tagging, mentioning, reposting, and
collaborating in gathering e-petitions.
Collaborative practices on social media
platforms demonstrate that digital activism
can form a mutually supportive networked
ecosystem that amplifies campaign messages.
Finally, the online campaign strategies
employed by  Extinction  Rebellion
Indonesia and Fridays for Future Indonesia
demonstrate an adaptive capacity to the
characteristics of digital platforms and
the participatory culture of contemporary
society. The differences between the two in
campaigning on climate change issues reflect
the diversity of strategies within present-day
digital activism.

Nevertheless, this study is not without
limitations. First, the focus on Instagram
as the primary data source, while justified
by both organizations” dominant use of the
platform, means that campaign activities
conducted on other platforms such as X
(formerly Twitter), TikTok, YouTube, and
Facebook were not systematically analyzed.
A cross platform comparative study would
yield a broader comprehensive explanation
of these organizations’s digital activism
ecosystems. Second, this study was limited
to a specific observation period (February-
September 2024), while campaign dynamics
may shift considerably in response to external
events, policy developments, or electoral
cycles. Third, the number of informants was
relatively small, drawn exclusively from the
two organizations under study, which may
limit the breadth of perspectives captured.

Based on these findings and limitations,
several recommendations can be put forward.
For climate organizations, maintaining
narrative  consistency  across  digital
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platforms remain crucial for building long
term collective identity and public support.
For future research, longitudinal studies
tracking the evolution of digital climate
campaigns over time are encouraged, as are
studies that examine the actual behavioral
and attitudinal impacts of online climate
campaigns on Indonesian audiences.
Researchers are also encouraged to extend
analysis to other social media platforms
and to include the perspectives of campaign
audiences, to gain a deeper understanding
of the reception and effectiveness of digital
climate activism in Indonesia.
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