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ARTICLE INFO ABSTRACT

Keywords: The rapidly spreading phenomenon of the covid-19 pandemic has given
online shop positive growth to the development of e-markets. The restrictions on physical
Covid-19 contact that are applied make people prefer shopping in e-markets or online

. shopping, but teenagers” decision making to shop online is not always due
digies to compulsion. The purpose of this research is to see how teenagers who
compulsion are students of SMA Negeri 1 Blambangan Umpu Way Kanan Regency
teenagers make decisions in shopping online. The method used in this research is a

qualitative method with a phenomenological approach. The results showed
that teenagers in making decisions to do online shopping during the covid
pandemic were more due to choice rather than coercion with the existence
of Large-Scale Social Restrictions (PSBB) rules. They make this decision as a
choice because so far they have been accustomed to doing online shopping
compared to offline, besides that there are many conveniences that are
generated by doing this online shopping. Teenagers’ motivation in doing
online shopping is divided into two, namely internal motivation and external
motivation. Internal motivation comes from pleasure, hobbies and habits.
While external motivation comes from the influence of family, friends and
social media.
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Introduction

A pandemic is an epidemic that has
spread to several countries or continents
affecting many people. On the other hand,
an epidemic is a sudden increase in the
number of people affected by a disease in
a particular area. The word "pandemic” is
not used to describe how bad a disease is.
It is used to describe how far it has spread.
In this case, covid 19 is the first pandemic
caused by the corona virus (Sudaryono, et al
2020). Corona virus is zoonotic (contagious
between animals and humans). This disease
can be transmitted through small droplets
that come out of the nose or mouth when
someone coughs or sneezes. Then, other
people can get Covid-19 if they touch objects
that have been contaminated with these
droplets and then touch their eyes, nose, or
mouth. When someone accidentally inhales
droplets from a patient, they can be at risk
of being infected with Covid-19. Therefore,
it is important for us to keep a distance of
approximately one metre from sick people
(Kemkes RI, 2020).

On 12 March 2020, WHO declared that
Covid-19 is a pandemic. The number of cases
in Indonesia continues to increase rapidly.
As of June 2020, the number of confirmed
positive cases was 31,186 people, and among
them 1,851 people died (Ministry of Health,
2020). According to the update of positive
cases of the corona virus or Covid-19 in
Indonesia posted on Tribunnews.com on 30
November 2021, there were 297 cases of the
corona virus. With the addition of these new
cases, the total number of Covid-19 cases in
Indonesia has now reached 4.256.409.

People are worried about the Covid-19
outbreak because many people have
contracted the virus. Therefore, the
government enacted the Large-Scale Social
Restrictions (PSBB) policy as an effort to
stop the spread of Covid-19 and break the
chain of its spread. The policy set by the
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government has an effect on activities that
gather many people such as in general in
schools, workplaces, the religious sector, and
the shopping sector must be stopped because
they can be at risk of spreading Covid-19.
The occurrence of cultural changes, namely
before the pandemic people interacted
directly but after the pandemic interactions
were carried out through virtual or all
online. No exception in terms of shopping,
the Ministry of Trade has appealed to the
public to use online shopping to break the
chain of Covid-19 transmission. This is also
to implement the policy on Large-Scale Social
Restrictions (PSBB) as stated by the Minister
of Trade, Agus Supramanto (Merdeka.com,
2020).

Online shopping (Online shop) is
another means of purchase offered by
communication technology, namely the
internet, which has many benefits such
as saving time and not having to meet in
person first. In the conditions of the Covid-19
pandemic, online shopping is a solution for
shopping. Through online shops, it is easier
for people to access the items they want, see
the price of the items to be purchased, see
what other buyers say about the quality of
the goods, and find out how to pay for them.
Online shopping is done by people from
various groups such as mothers, students,
office people and also young people
(teenagers). Regulation of the Minister of
Health of the Republic of Indonesia Number
25 of 2014 states that the population aged
between 10 and 18 years is considered an
adolescent. According to Diana (2018),
adolescence is a transition period from
childhood to adulthood. During this
period, physical and mental growth and
development takes place very rapidly.

Teenagers are the most active target
market because they often shop online. This
means that the products sold will be tailored
to the needs of the largest market, namely
teenagers (Mustika and Astiti, 2017). During



the pandemic, teenagers are increasingly
doing online shopping, as reported by
databoks.katadata.co.id, (2021). During the
Covid-19 corona virus pandemic, Indonesian
youth have experienced changes in online
shopping patterns. The Katadata Insight
Center (KIC) survey results released on June
2, 2021 show this. Before the pandemic, 60.3%
of young people said they never bought
anything online. 7.9% of young people said
that they do not shop online very often during
normal times. 17.3% of young people did
not shop online very often or only did so 1-3
times a month. 14.5% of young people shop
online at least once or more than once a week.
There are no more young people who never
shop online during the pandemic. On the
other hand, the number of young people who
buy necessities online has increased to 39.5%.
Those who used the service very rarely or not
at all rose to 39.2% and 21.4% respectively.
Online shopping activities should be
carried out because of a choice, namely
the reasons for the convenience obtained,
adolescents choose to shop online because
they are satisfied with the service, attractive
images on advertisements, easy payment

transactions, delivery services that are
considered reliable, and time efficient
(Nurhayati, 2017).
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However, currently in a pandemic
situation, online shopping activities have
become a compulsion so that teenagers are
faced with a position of having no choice
what to buy goods offline due to a pandemic
situation that requires people to carry out
various activities virtually Kompas.com,
(2020). Online purchasing is an effort to
break the chain of Covid-19 transmission
in addition to limiting distribution because
it can prevent direct contact, avoid meeting
many people, and also limit transactions
with cash.

Physical store shopping activities have
been reduced since the beginning of the
pandemic. People have decided to use
online shopping as a solution to minimize
physical contact, which is usually hard to
avoid when we visit markets, supermarkets,
or malls. Since the pandemic, people have
found it difficult to travel, especially if they
have family members who could potentially
contract the coronavirus (Kompas.com,
2021).

Based on what is described above, this
study wants to examine in depth about
teenagers' decision making to shop online
during a pandemic, whether it remains a
choice or becomes a compulsion considering
that during a pandemic people are required

Figure 1. Increased use of online shopping among youth during the Covid-19
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Figure 2. Age group in Blambangan Umpu 2021
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to limit mobility and social interaction. This
research was conducted on adolescents
at SMAN 01 Blambangan Umpu where
Blambangan Umpu District is a district that
is heavily exposed to covid-19.

Based on interviews conducted by
researchers with 3 teenagers attending SMAN
01 Blambangan Umpu at the time of pre-
research, namely Artika (16 years old), she
stated that she had made purchases online
because it was considered more practical
and sometimes the desired item was not
available in Way Kanan so she looked for it in
an online shop. In addition, online shops are
considered to have more choices of product
models. She also stated that many students
of SMAN 01 Blambangan Umpu like to shop
online because when friends shop online, they
often show the goods and tell the name of
the online shop they bought to other friends,
making other friends buy too.

Jingga (17 years old) stated that the
reason she often does online shopping is
because the price of products in online
shops is cheaper than the price of products
in shops in Way Kanan. Intan (16 years old)
stated that many of her school friends also
like to shop online because they like to shop
by following product trends such as clothes
and others and she thinks they are easily
tempted to want to buy trendy products.

From the statements of three teenagers
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who are students of SMAN 01 Blambangan
Umpu in simple interviews that researchers
conducted, it is true that many students of
SMAN 01 Blambangan Umpu do online
shopping on the grounds that the intended
store is not in their place of residence,
consider Online shop more practical and
make it easier for them to shop without
having to leave the house, as well as ease of
payment. Thus this study is to examine in
depth about adolescents' decision making in
shopping for online shops, especially during
the pandemic, whether it remains a choice
or a compulsion for adolescents at SMAN 01
Blambangan Umpu.

Method

The method used in this research is
qualitative with a phenomenology approach.
Phenomenology is research that explains
or reveals the meaning or phenomenon of
experiences based on awareness that occurs
in several individuals (Moleong, 2016). In
this case, researchers can clearly define and
explore in-depth information related to the
phenomenon under study so as to achieve
an understanding regarding the background
of adolescents doing online shopping
whether it is a choice or compulsion during
the pandemic and adolescents' expectations
regarding the goods purchased and the



reality of the goods obtained after the goods
arrive.

Determination of informants in this study
by purposive method where informants
are selected intentionally according to
the criteria to answer research problems
(Sugoyono, 2018). The number of informants
in this study were 6 people who had criteria
aged 16-17 years, had online shopping
applications and often made purchases 5-10
times a month.

The data collection techniques used
in this research are through in-depth
interviews, observation and documentation.
Interviews were conducted by conducting
in-depth questions and answers with
informants about decision making in online
shopping during the covid pandemic and
the expectations and realities they get from
online purchases. Observation is carried out
to observe how teenagers behave in making
online purchases. Documentation is done by
collecting documents and photos related to
the research focus (Moleong, 2016).

Data analysis techniques are carried
out by reducing data, displaying data and
drawing conclusions or verifying data
(Miles & Hubberman, 1992). The reduction
carried out by researchers is by selecting,
simplifying, summarizing the main data
and focusing on important data related to
teenagers' decisions to shop online during
the pandemic whether by choice or coercion
as well as expectations and reality of goods
obtained by teenagers when making online
purchases.

After reducing the data, the next step
is to present the data. In this study, the
presentation of data as a collection of
information related to teenagers' decisions to
shop online during a pandemic whether by
choice or coercion as well as the expectations
and reality of goods obtained by teenagers
when shopping online so that conclusions
are drawn. Presentation of data in this study
is with narrative text and is also done in
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the form of brief descriptions, charts, and
relationships between categories.

In this study, drawing conclusions
and verifying data was carried out after
presenting the data. Data related to
teenagers' decisions to shop online during
the pandemic whether by choice or coercion
as well as the expectations and reality of
goods obtained by teenagers when making
online purchases that have previously been
presented, then conclusions and verification
are drawn.

The data validity technique used in
this research is by triangulating sources,
time and methods. In qualitative research
methods, findings or data can be declared
valid if there is no difference between what
is reported by the researcher and the reality
that actually occurs on the object under
study (Sugiyono, 2016). Triangulation of
sources to test the validity of data is done by
checking the data that has been obtained to
several sources. Triangulation of techniques
or methods to test the credibility of data is
done by checking on the same source but
with different techniques or methods. While
time triangulation to test the credibility of
data by using different times and situations.

Results and Discussion

Teenagers’ decision to make online
purchases during the pandemic Choice

Based on the results of the research
conducted, it is found that 6 informants
stated that they made online shop shopping
decisions during the covid pandemic mostly
due to choice not because of coercion, even
though during the covid pandemic all people
were forced by the government to make
online purchases to avoid direct interactions
that could cause the spread of the covid virus
to the human body.

The following is the background of
teenagers making online shops as a way of
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shopping during a pandemic due to choices

with internal and external motivation
categories:
Internal Motivation

According to Legault (2016), Internal
motivation  (Intrinsic = Motivation) is
motivation or encouragement that refers to
actions that will be carried out because of
their own desires. The internal motivation
that underlies teenagers making online
purchases as a choice is:

Pleasure

Pleasure is the motivation for teenagers
to shop online. Even though covid has hit
Indonesia, the motivation for teenagers to
shop online is not because they are forced to,
but based on a sense of pleasure in themselves
to do online shopping. As expressed by Intan
“Actually, shopping directly in the store can be
done, because there are still shops that are still
open even though they are small, but I feel more
happy shopping at online shops because I can
be more selective in choosing goods, not always
seen by shopkeepers and get cheaper goods from
the store. In addition, 1 make online shopping
not because of government recommendations
to reduce direct interaction but because I like
shopping online compared to offline”.

Online shopping because of pleasure
was also expressed by Jingga who stated
that: “Shopping online is like a hobby and I
have known online shops for a long time. The
reason I shop online is also because the price is
cheaper, I can choose items casually, and 1 get
my own satisfaction. So, I shop online during the
pandemic not because of the Large-Scale Social
Restrictions (PSBB) which is a government
policy to reduce the rate of transmission during
the covid pandemic”. A similar response was
also stated by Cindy, namely: “Shopping at
an online shop is fun because I am free to choose
goods and it is comfortable, I am not tired of

28

going around the market looking for the items I
need, not because of the covid pandemic so I shop
online, because there are many conveniences that
I get from shopping online, so I am happy”.
Feeling happy is a feeling that describes
the happy, satisfied, and comfortable mood
of teenagers when they are shopping online.
Teenagers feel happy to choose goods with
satisfaction and freedom when shopping
online and are comfortable because they do
not need to be supervised by shopkeepers.
A sense of pleasure in adolescents arises
when purchasing goods online (checkout).
The pleasure that has become a lifestyle and
forms a self-identity because of this habit
makes a hobby for teenagers, especially
when there is easy access to the internet. The
sense of pleasure that arises after shopping
online expressed by the informant is obtained
because of the habit that has been formed
and strengthened by the benefits of the sense
of comfort he gets after making purchases
online. This is also in line with (Solomon,
2002) which states that shopping is a fun
behavior and a new habit formed due to the
convenience of current technology.

Hobbies

Online shopping has now become a way
of life. Teenagers who originally bought
goods for their needs have now shifted to a
hobby or habit. A hobby is an activity that is
habitually done because of the pleasure in it.
Teenagers consider online shopping a habit
that they have often done so that it becomes
a hobby even though PSBB rules have been
imposed. This is supported by the results of
an interview with Jingga who stated that:
“Shopping online is already like a hobby because
when you see goods on the E-commerce site the
price is cheaper. Besides that, we can be satisfied
to choose it according to our wishes and can also
take longer to choose it. I make online purchases
not because of the PSBB policy because it's just a
hobby to make these online purchases”.



The following statement is in line with
another informant, Intan. “Actually, shopping
directly at the store is very possible because there
are still stores that are still open even though they
are few, but 1 feel more happy shopping at online
shops because I can choose the goods for a long
time and can relax because I am not supervised
by the shopkeeper. In addition, for me online
shopping is a hobby because this online shopping
activity has been carried out for a long time”.

Online shopping has become part of
the habits or hobbies of teenagers whether
there is PSBB or not. This is done because
this online shopping has been carried out
for a long time from before the covid boom.
Teenagers feel happy to choose goods with
satisfaction and freedom when shopping
online and are comfortable because they do
not need to be supervised by shopkeepers.
Teenagers' enjoyment of online shopping
makes them accustomed to doing it
continuously so that it becomes a hobby.
This is in line with (Solomon, 2002) where
online shopping activities occur because of
the pleasure when they can easily access the
internet and have become a habit or hobby.

External motivation

According to Legault (2016), external
motivation (Extrinsic = Motivation) is
motivation or encouragement from outside
oneself that encourages someone to take an
action. External motivation is in the form of
purchasing products or goods online that
come from outside themselves.

Here are some of the external motivations
behind teenagers making online shopping
choices during the covid pandemic, namely:

School friends

School friends are one of the factors
that influence teenagers to make online
purchases. When at school, friends inform
a lot of products or goods that they buy
online, especially if the item is attractive
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and cheap. As stated by Intan who stated
that “I made online purchases not because of the
covid pandemic but because many friends from
before covid had shopped online and they often
showed me the items they bought, so I was finally
interested and made online purchases like my
friends did.”

This statement is supported by the
opinion of Putri who stated that:

“Actually, I follow my friends too, when a
friend buys and then shows the product and it is
good, so I also make purchases at the same store.
So 1 like shopping online not because of the covid
pandemic but because I have been influenced by
friends for a long time.”

The role of friends is very large in
providing information related to the place of
sale (shop) and the product being purchased.
Teenagers are influenced to make online
purchases because of the role of friends as
follows:

1. Products, school friends provide
information about the products they
have bought such as products that are
cheap, products with good quality, then
show others directly the items they have
bought. Finally, other teenagers are
interested and have the desire to buy the
same item.

2. Stores, school friends provide information
about stores that have a large number of
followers and buyers, stores that often
hold promos, and stores that provide
bonuses when making purchases such
as bonus hair ties, bracelets, and other
bonuses.

Based on the description above, it is found
that teenagers make online purchases
due to a lot of influence from their
friends so that they have the desire to
get the same items. The items purchased
are very varied such as hijab, bags, shoes
and others. The amount of influence
of friends who encourage teenagers to
shop online is in line with the results
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of research (Papila and Olds, 2001) in
Mustika and Astiti (2017) that friend
groups function in determining lifestyle
as the main driving factor influencing
adolescents to shop online.

Family

The family is the first and main institution
in educating, protecting, and maintaining
and raising their children (Rakhmawati,
2015). The role of the family in shaping
adolescent online shopping behavior is as a
medium of information, both information on
how to use it, information on where to shop,
and information on how to put vouchers on
online shops so that they get free shipping
and others. As stated by Elsa “I know about
online shops when my brother informed me to shop
for goods online through the Shope E-Commerce
application then I was informed about how to
shop, cheap stores and how to use free shipping.”
The same statement was stated by Cindy,
namely “I started shopping online because at
that time I bought my cousin’s sister a shirt
and then she informed me where to buy it, and
there I saw good clothes at a cheap price, from
that information I ended up doing a lot of online
shopping until now.”

The same statement was also stated by
Artika “I know the online shop from social media
such as Instagram which promotes its products
and then provides a link to purchase products
that can be purchased online without having to
come to the place. There are also many celebrities
who use clothes to be promoted through social
media. But because of my lack of understanding
in making purchases, I finally asked my brother
how to purchase products like that through the
E-Commerce Shope. The information I got made
me often make online shop purchases until now.”

Social media

Social media is present as a large social
community site, where users can interact
with other friends in other regions or
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countries by being able to see photos posted
by users. Social media is in great demand
by all groups without exception teenagers,
artists from abroad, and celebgrams which
are special artists on Instagram social
media. Social media is also included as a
background for teenagers shopping online
shop. The following is the statement of
several informants, namely Artika “I know
that online shops are from social media such as
Instagram which promote their products and
then provide links to purchase products that can
be purchased online without having to come to
the place. There are also many celebrities whose
clothes are recommendations for me to buy at the
available links.”

Social media is a site where everyone
can create a personal web page, then connect
with friends to share information both
personal information and information about
products in online shops and communicate
(Permata, 2016). Social media invites
anyone who is interested to participate by
contributing and giving feedback openly,
commenting, and sharing information in
a fast and unlimited time. As internet and
mobile phone technology advanced, social
media also grew rapidly.

Social media becomes a place to promote
products by providing links that can be
clicked and directly to the online shop
application, it makes shopping activities
easier by simply using a cellphone to open
social media and there are advertisements
that promote products on the online shop
application. Marketing through social media
consists of efforts to use social media to
persuade consumers about products and
services.

Compulsion

Indonesia is one of the countries hit by
the Covid-19 virus. Government efforts to
reduce the acceleration of virus transmission
by implementing a lockdown policy into



Large-Scale Social Restrictions (PSBB)
according to the severity in the Regency,
City, or Province. This makes community
movement limited by regulations as an effort
to reduce the number of virus transmissions.
The community is encouraged to continue
doing activities from home including
learning, working, worshiping, including
shopping. Shopping online with this policy
makes it a compulsion. The definition of
compulsion according to the Big Indonesian
Dictionary (KBBI) is an action carried out by
someone against their own will because they
are pressured by a situation.

Currently, information technology plays
arole and influences the world of economics,
especially in terms of buying and selling
transactions. Social media has a role as an
intermediary or link of information and
communication between sellers and buyers,
social media also has the potential to find
more consumers by building an image about
a product. The increasing number of online
shop users is due to the emergence of various
online buying and selling applications
offering their respective advantages to attract
users. Several online buying and selling
applications have sprung up such as Shopee,
Lazada, Tiktok Shop and Tokopedia.

Shopping through online shops during
the pandemic is not only used as an option
by teenagers, because in fact there are also
those who make online purchases as a
compulsion. However, based on the results
of the research, in fact, more teenagers
make online purchases as a choice because
of the advantages and convenience
obtained by shopping online. Teenagers
make online purchases as a compulsion
only felt by 1 teenage informant. He made
online purchases due to his concern about
contracting the covid virus when purchasing
goods in stores or markets directly. He felt
this fear after the amount of information
obtained through TV and online media,
besides that the family was also very strict
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in giving rules not to always leave the house
even if only purchasing goods. The following
research results are obtained regarding the
motivation of adolescents to make online
purchases as a compulsion:

The existence of the large-scale social
restrictions policy

The rise of the Covid-19 virus has
caused the government to carry out the
PSBB  “Pembatasan Sosial Berskala Besar”
(Large-Scale Social Restrictions) movement.
Humans as social creatures, in their limited
conditions, still need other people to support
their lives. The implementation of PSBB
“Pembatasan Sosial Berskala Besar” (Large-
Scale Social Restrictions) has been conveyed
by the government, in this case such as
school holidays, office closures, restrictions
on religious activities, restrictions on the
shopping sector and others. This is done to
reduce the number of people infected with
the Covid-19 virus outbreak. Buying and
selling activities are also affected by this
restriction so that many consumers have to
switch to online shopping to fulfil their needs.
As the results of an interview with Artika
(16) stated, "I used to shop online for items that
I wanted because they were not available in my
area, but since the pandemic I have been forced
to shop online because I cannot buy items that
are actually usually bought offline because there
are still large-scale restrictions so that activities
outside the home are very limited.”

The existence of PSBB prevents teenagers
from travelling to crowded locations such
as shopping malls. Teenagers use online
shops as a way to shop because they follow
the recommendations that have been
announced to the community through
various sources such as websites, social
media, and local village officials to minimise
activities outside the home. The pandemic
has made Artika, a teenager who is very
obedient to the prevailing policies, unable
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to buy goods that she should be able to buy
offline. Online buying and selling activities
become a solution for teenagers when there
is a PSBB policy and get used to shopping
offline by coming directly to the nearest store
to shop online through various online shop
applications. This is in accordance with what
was stated by (Lianti et al, 2021) which states
that since the implementation of the PSBB
(Large-Scale Social Restrictions), people are
limited to leaving the house to provide daily
necessities so that the majority change their
lifestyle from shopping offline to online.

Worried about contracting Corona virus

Covid which is very easily transmitted
through the air causes many to be affected
by the virus in various parts of the world, so
that it has an impact on the fear experienced
by everyone to interact with others offline, as
well as in the buying and selling transaction
process. The fear of contracting this virus
was expressed by Artika "...And I am also
afraid of contracting corona, especially if I come
to a shopping place that is crowded with people.
I'm worried that there are other buyers who are
affected so that they can transmit the virus to us.
Especially at home there is my grandfather, it's
a pity if he gets infected too because I see on TV
that are vulnerable to covid-19 old people.”

The sense of necessity stated by Artika
causes teenagers to be forced to buy goods
online due to the pandemic situation which
requires teenagers not to go to crowded
places such as shopping places. The effects
of the pandemic require shopping to be
done online. In accordance with what was
conveyed by the Minister of Trade, Mr Agus
Supramanto, who appealed to the public to
take advantage of online shopping to break
the chain of covid spread. Meeting many
people in person makes you feel worried
during a pandemic.

This informant has been exposed to
covid-19. She said she shopped online during
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the pandemic because of a compulsion.
During the pandemic Artika stated that
shopping for online shops was due to a
compulsion that required teenagers to
shop through online shops in accordance
with government recommendations that
limit activities outside the home and are
not recommended to visit crowds such as
shopping centres. The fear of contracting
the coronavirus again causes her to be afraid
when she goes to crowds. She thinks that
when going to a shop or market to shop
offline, it will certainly be easy to be exposed
to the spread of the corona virus.

Moreover, when entering the crowd, it
is not known where the people come from
and it is not guaranteed that all visitors are
in a healthy condition. This is in line with the
results of research by Lianti et al (2021) that
during the Covid pandemic, people who had
previously used online shopping services
increased their use and people who had never
done online shopping began to use them.

The results of this study have a
relationship with Max Weber’s theory of
action. Teenagers have a decision to shop
online during the covid pandemic not
because of coercion due to PSBB rules
but because they have been interested in
shopping online from before the covid
pandemic because of the many conveniences
they feel, such as promos on online shop
applications, cheap, and practical. Weber
suggests that there are four kinds of social
action, namely instrumental rational, value-
oriented rational, traditional action, and
affective action:

1. Instrumental rational action is an action
taken based on reason/ratio. Teenagers
look for information related to the
items they want to buy such as looking
at reviews, stars on the product, and
the number of buyers. This shopping
method is used as an alternative during
the pandemic and the PSBB policy



which provides benefits for teenagers
compared to having to buy goods by
coming to the crowd conventionally or
in person so as not to contract the corona
virus. Teenagers feel the convenience of
the shopping process, relatively cheap
prices, and the many promos available
and others. Risk is uncertain and related
to the actions taken by teenagers.
This relates to the consequences that
teenagers will get by choosing to shop
online. Where they cannot see the items
purchased directly, it is possible to get
items that do not meet expectations when
they arrive. In addition, the estimated
delivery of purchased goods can exceed
the specified time, because it depends on
the situation and conditions during the
journey and the condition of the delivery
expedition.

Value-oriented actions are actions taken
based on aesthetics / beauty and value.
An individual who makes a purchase
consciously considers the value and
benefits, usefulness, and efficiency of the
goods to be purchased. Teenagers buy
goods in online shops by looking at the
beauty of the products displayed in online
stores and also teenagers have considered
the items they buy by adjusting the needs
needed and the benefits of the items they
will buy. Teenagers get the value and
benefits of online shopping such as more
cost-effective and time-saving. Other
benefits include minimising the spread
of COVID-19.

Traditional actions are actions that are
carried out based on a habit. Teenagers
purchase goods because of a habit.
This habit makes them not think that
online shopping is due to a pandemic
but because they are used to shopping
online and always get conveniences in
online shops from before the emergence
of the covid pandemic and after the
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covid pandemic. Teenagers shop online
with conveniences such as being able to
do it anywhere and the many promos
available at online shops such as prices
that change to be much cheaper than the
original price make teenagers unable to
suppress or restrain their desire to buy a
product.

4. Affective actions are actions taken
based on feelings/emotions. Teenagers
shop online due to the dominance of
feelings and emotions. Teenagers who
are experiencing overwhelming feelings
such as jealousy of friends who buy a
new item in an online shop, fear of being
left behind by the latest trends or the
excitement of getting various promos
such as free shipping and discounted
prices, so that teenagers spontaneously
express these feelings without reflection
(movements outside the will) to buy
a product in an online shop, so that
teenagers are showing affective actions
on themselves.

In addition to Max Weber’s social action
theory, this research also uses adolescent
theory. Adolescence is a transitional period
between childhood and adulthood. During
this time, individuals enjoy significant
physical and mental growth anddevelopment
(Diananda, 2018). According to Hurlock
(1980), adolescence or the term adolensence
has a broader meaning that includes mental,
emotional, social, and physical development.
Adolescents have a place between children
and parents, because they are not included
in the category of children but have not
identified themselves with the adult group.
From several informants who became sources
in this study, online shopping is an option
because they get benefits by shopping online
related to ease of purchase, cheapness and so
on, but it does not make it a mandatory thing
to do considering the pandemic must limit
activities outside the home.
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Teenagers make online shopping as an
option not because of compulsion by covid
and PSBB policies because these teenagers
think covid is not that dangerous because
from their experience of covid they only
feel symptoms like the common cold and
are more vulnerable to exposure to adults,
from this it can be seen that teenagers are
difficult to regulate and ignore the rules
that have been made by the government. In
connection with what was stated by several
previous researchers related to adolescents,
according to Njama-Abang and Ornang, F.
(2009) that adolescents generally believe that
they must obtain rights to their own affairs
and adolescents do not want to be regulated
in any context. This is also related to the
characteristics of adolescence proposed by
Hurlock (1997), one of the characteristics of
adolescents is that adolescents are difficult
to regulate or ignore existing rules and tend
to behave poorly. Rules that are ignored by
teenagers such as the PSBB policy.

Conclusion

Based on the results of the research
above, it is found that adolescents make
online shopping decisions more because of
a choice than as a compulsion during the
covid pandemic. They consider that the
covid pandemic is not a scary event, so they
are forced to shop online. They make this
decision because by doing online shopping,
there are many conveniences that can be
obtained, such as not having to waste time
and energy purchasing goods and they can
even get the desired items according to their
wishes.

Some of the reasons teenagers do online
shopping as an option during the Covid
pandemic are due to internal and external
motivations. The internal motivation that
motivates teenagers to do online shopping as
an option is because they like and are happy
with the products in the online shop, besides

34

that, it is also because of the hobby they did
before the covid pandemic so that it becomes
a habit that they like. Meanwhile, the external
motivation behind teenagers shopping
online shop is because families who often
shop online shop, friends at school who tell
stories and influence teenagers to also shop
online shop and social media as a place for
product promotion so that teenagers have
the desire to see and buy these products.
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